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EDUCATION

LEVEL QUALIFICATION NAME INSTITUTION YEAR

Doctor of Philosophy (PhD) COMPUTER SCIENCE UNIVERSITY OF NAIROBI(Kenya) 2023

Masters of Science (M.Sc.) DISTRIBUTED COMPUTING TECHNOLOGY UNIVERSITY OF NAIROBI(Kenya) 2014

Bachelor of Science (BSc) COMPUTER SCIENCE MOI UNIVERSITY(Kenya) 2011

WORK EXPERIENCE

PERIOD INSTITUTION POSITION

JUNE 2012 - TO DATE TECHSULT LIMITED SOFTWARE DEVELOPER

AUG 2015 - 2026 TECHNICAL UNIVERSITY OF KENYA LECTURER

GENERAL STATEMENT ON RESEARCH AREAS

Data Science, Artificial Intelligence, Cybersecurity, Software Engineering, Internet of Things.

SELECTED PUBLICATIONS



TITLE LINK TO PUBLICATION YEAR

Impact of Trust Adjustment Factor on Artificial Intelligence Driven Collaborative
Filtering Recommendation Algorithm View online 2023

Estimating Perceived Risk from Consumer perspective on an E-commerce
Platform View online 2022

Trust Enhanced Collaborative Filtering Recommendation Algorithm View online 2023

Internet of Things Learning Methodologies, Teaching Tools and Teaching
Platforms View online 2021

Context-Aware Computational Trust Model for Recommender Systems View online 2021

Near Real Time Machine Driven Signature Detection, Generation and Collection View online 2017

Practical and Projects Based Learning for Internet of Things View online 2021

Principle Components of Trust in Ecommerce Platforms from the Consumer
Perspective View online 2022

Improving Online Experience Using Trust Adjustment Factor for Recommender
Systems View online 2021

Predicting Trustworthiness of an E-Commerce Platform From the Consumer
Perspective View online 2022

https://jicts.udsm.ac.tz/index.php/udsm/article/view/40
http://wjert.org/admin/assets/article_issue/52042022/1651300612.pdf
http://www.irjcs.com/volumes/Vol10/iss-04/10.MYCS10096.pdf
https://ieeexplore.ieee.org/document/9698711
https://www.ejece.org/index.php/ejece/article/view/251/157
https://www.ijcit.com/archives/volume6/issue2/Paper060205.pdf
https://ieeexplore.ieee.org/document/9570934
http://matjournals.co.in/index.php/JCSCS/article/view/306
https://www.ijcttjournal.org/archives/ijctt-v69i4p114
http://www.indianjournalofcomputerscience.com/index.php/tcsj/article/view/172376

